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Abstract

The objective of this project is to enhance customer accessibility through online
marketing. The expected outcome is a functional e-commerce website for Superfood
products that provides an additional sales channel, improves the developers’ skills in
web design and digital marketing, and serves as a guideline for individuals interested in
applying online business strategies to their own products to increase sales and expand
markets effectively in today’s digital era. Superfood products are increasingly popular
among consumers, driving small-scale entrepreneurs and producers to adapt to online
commerce in order to expand their market reach and customer base. However, many
entrepreneurs still lack the knowledge and tools necessary to build an efficient online
sales system, particularly in areas such as website design, digital marketing tools, and
customer engagement through digital platforms.To address these issues, this project
focuses on developing an automated Superfood cultivation management system with an
emphasis on online sales. The study involves analyzing sales models across different
channels, designing and developing a user-friendly and attractive website that meets
consumer needs, and applying digital marketing tools to improve customer engagement

and stimulate sales growth.

Keywords: Online commerce system, Website, Digital marketing, Small-scale

entrepreneurs, Customer engagement
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